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Cashing In On Digital Media Marketing:
Six Tips for Success  

There’s no doubt that digital media has solidified its place in the world of mainstream 
communications and entertainment—from cell phones, Internet and email to video games, 
CDs and DVDs. But while these uses have definitely achieved a certain level of maturity, 
there are still rich, relatively untapped opportunities to exploit additional forms of digital 
media, or “new media,” for integrated, cost-effective marketing campaigns.

In this report, you’ll learn how digital media—primarily graphic arts, interactive media, 
and video—can be used to create high-impact marketing campaigns for businesses of any 
size. It’s not an exhaustive list of every available strategy, and not all of these strategies 
are recommended for every marketing project. But with some proven ways to start seeing 
results from a digital media investment, you’ll fuel ideas for more ways to build a highly 
effective digital media marketing plan.

Keep the following proven strategies in mind as you develop your next marketing
campaign:

1.	 Don’t limit yourself to just one medium.           

Your campaign’s effectiveness multiplies if you use multiple distribution venues. One 
of the biggest advantages of using digital media is lossless duplication. If produced 
at the right specs, you can create one product and distribute it in multiple digital 
formats at a minimal additional cost.

The key digital venues are:

        .   DVD

        .   Memory sticks & multimedia CDs

        .   Internet (rich media and video-based websites)

        .   Cell phones & mobile devices

        .   Company intranets

Your digital audience may also tap into more specialized outlets such as:

        .   On-demand advertising on video-based websites

        .   IPTV (mainly for content-focused shows)

        .   Other specialty applications
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2.	 Use your platform-agnostic approach to get a competitive   		
	 edge. 

        Most of your competitors are probably still sending out postcards, flyers and
        brochures. These methods ignore the growing expectation customers have for
        instant, up-to-date information. Show your customers that by embracing technology
        you are listening to their needs and providing better service with:

          .   On-demand information anywhere (online content optimized for mobile devices)
          .   Customized landing pages for repeat customers
          .   Discussion forums to encourage customer communication and suggestions

3.	 Make all your digital marketing collateral available on 
	 your intranet and website.
 

Putting your approved brand collateral (logo files, pictures, fonts, etc.) at your
employees’ fingertips helps keep your brand identity intact. And with just a bit of                  
extra effort, you can make all your digital marketing material available on your 
Website to everyone or to a selected audience (vendors, registered users, etc.).

These days even brand powerhouses like Microsoft have changed their thinking about  	
protecting their brand. Instead of attempting to lock down their brand and content,
they try to ensure it is represented properly by posting logo files on their 
website—putting an end to the modified screenshots bloggers previously used.

 
4.	 Track the impact of your digital marketing campaigns.
 

Another enormous advantage digital media offers over traditional media is the ability 
to measure response and return on investment. Sophisticated tools that are readily 
available on the web make it easy for you to track the performance of your online 
marketing campaign, including:

	 .   Number of page views
	 .   Returning visitors
	 .   Geographic location of visitors
	 .   Viral components (forwarding of links and content, etc.)
	 .   Click-through rates
	 .   Referral sources

5.	 Take advantage of the wide array of online marketing tools.

From basic listings to more advanced ads, there is a broad range of effective online 
marketing tools to connect you with your customers. Some are free and some are 
fee-based. Choose the type of advertising and exposure that works best for you 
according to your business and who you want to reach.
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The main types of available online marketing tools include:

	 .   Local advertising
Local advertising works through Google Maps and Microsoft Live Maps and
is a must for any business. It is similar to a listing in the phone book. 
If people look for you, you want them to be able to find you

                 easily and get as much valueable information from your listing as possible.                  	
	     This usually includes the address, website URL, driving directions, office

hours and information about your core competency. This service is free 
to businesses.

             .   Search-based advertising
The most basic form of fee-based advertising is through Google and
other search engines. When somebody is searching for a certain product or
service, you can pay (by bidding) to get to the top of the search results lists.        	
The effectiveness on this advertising relies on keywords and text-based ads.

	 .   Content network advertising
Another very targeted form of advertising, which usually has a higher 
barrier to entry, is banner and multi-media advertising. These ads can be 
placed with content providers directly, with search engines that support rich 
media, or through media placement agencies.

6.	 Explore viral and community-driven marketing.

Especially useful for building your brand, this type of marketing relies on 
customers voluntarily communicating with others about your message. It allows
your business to establish a two-way conversation with customers and to 
learn more about what your core customers want, and maybe even more
importantly, what they don’t want.

	
	 This rapidly growing form of marketing includes: 

	 .   YouTube/Flickr
	 .   Social networking websites: Facebook, MySpace, LinkedIn, etc.
	 .   Wiki sites
	 .   Blogs (to bring people back to your website and create brand loyalty)

Use these suggestions to spark new ideas for creating the digital media marketing plan 
that works best for your company. Keep this report on file so you can refer to it as your 
digital media marketing efforts progress.

For more great ideas and to get started on your new digital marketing campaign, contact 
Lavalobe today at 206.792.5129 or info@lavalobe.com.
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